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A matter of function—and fashion

Economists, entrepreneurs, and engineers are also investigating more creative solutions.
But the fashion industry deserves a seat at the table, too, says Grace Jun, an assistant
professor at the Parsons School of Design and CEO of Open Style Lab, an accessible design
nonprofit.

“T don’t think we’ve seen enough collaboration,” says Jun. Designers and couturiers*! got
involved in mask production as soon as the lockdowns began, but their efforts have been
largely focused on the needs of front-line healthcare workers and prestige*2 customers. To
truly meld*3 innovative form with fashion savvy*4, says Jun, fashion and technology must
join forces.

“Designing for the most marginalized creates innovation,” she says. Jun encourages
designers to solicit*s input from people of all ability levels, races, and socioeconomic strata”®
and to consider the cultural connotations of masks as they come up with new designs.

Open Style Lab developed a pattern for a DIY, reusable cloth mask and a plastic mask
cover that takes the needs of healthcare workers and people with disabilities into
consideration. Jun says it’s just the beginning: “There are so many more exciting ways we

can experiment with what this means for fashion.”

Hi 8% : Erin Blakemore “How to make masks that everyone will want to wear” National Geographic 11" July,2020
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