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1| Ko#Eid, PEHHER S (tradable emissions permits) ICB T 56D TH 5,

LAFORBRMIZEZ I, BB, *DDVNTWHBEAIIDNTIY, XKRDIE) %
SRLUAX N,

EEHEDORERE, BRELTHEEA,
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EEHEDORERE, BRELTHEEA,
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EEHEDORERE, BRELTHEEA,

Hi# Paul Krugman and Robin Wells (2013) Ecomomics, third edition,
Worth Publishers, pp.463-465. —#fex%, 0.

(iE) i
emit : JFHIT D
pollutant : {5%¥E
polluter : /5% #
mutually beneficial transactions : A ## 72 H 5|
reallocate : fHiC7T 9 %
flip-side : Y1 EFDEM, Him
acid rain : FRTERT
carbon dioxide : “FEfLEkFE, KkEET A
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greenhouse gas : ME MR NT A RERR 2 5] Z il Z’.'ﬁjﬁﬁi s AL -
Tarizd)

environmental standards : BRiEFLUE

sulfur dioxide : ZBR{LAIE, HEREE AT X

regulatory policy : HHIEGR

mandatory trading scheme ; FER5HY72 BU5 1l

carbon trading & 3Gl

silver bullet : $23

mercury or lead contamination : /KEH U < i385 3%

compliance : HH « BFE R EITHKS T &

oversight : Bifil, E&

1. F#REFANZ BAGEICRLUIZE W,

9. ALONBFIZRS LT, UFOEOZEM( 1 ) ( 2 YhTREIED
WY BMWEAEEZ I3 0,

Table: Number of tradable emissions permits

Plant A Plant B

Before trading emissions permits 300 300

After trading emissions permits (1) ( 2 )J

3. =M B )( C HIZHTREHAEDBEYLESL | DEY, LG TEAR
I, BBFECEZMEZERL THEDR N,
7 well 1  few 7 many I small Z  poor

4. ZM( D HIZHTRELIRBEYREZ | DEY, L5 TEALRI W,

7  meats 1 logs 7 permits L gases F  crops
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b. AXDONBECRSLTERTZHDERDT ~FMETRTEY, LHETHE

AT S,

¥ Tradable emission permits are given to firms for their future
production plan.

1 The U.S. government intends to control other key sources of pollution
by a system of tradable permits.

77 Polluters are expected to choose new technologies reducing pollution
under a cap and trade system.

I Air quality in the U.S. worsened from 1990 to 2008.

# Cap and trade systems are not effective in localized pollution

problems.

— 6 — OM3(750—39)



ROFEXL ZEGH, LAFORMICEZ IV, 128, *DDNWTWSEAIZDON

T, XKD G@F) 2B LS, F 1 35 (Czechlanguage) IE1 5 ) v 7k &
L TW3,

FEFEDRR E, BE L TWERA,
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EEHEDORERE, BRELTHEEA,
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EEREDBER E, BELTWERA,

Hat  Minami(2024. 5. 10) “Why I’ve decided to stay in Prague.” The Japan
Times Alpha, pp.12-13. —HKE.

(%)
apologetic : HLARZR T ED /2
bewildered : JRELL T
jot down : HEEHD S
anthropological : N0
Prague : 7N\ (Fx 2#MED 5 H)
serendipitous : fB%®D
solidify : AEIDHDIZT S
postproduction : fREMEHE
curate : I 2, BHETD
mentor : Al
hospitalize : ABtd %
the Soviet era : / E T ~EFREFL
staring intently : U2 &R T
captivate : % TN %
vibrant : #0772
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CERC A RO TRELEDBEYREE 1 DEYL, LS TEARI N,

7Y dreams - images 7 works I habits #  favorites

. EENBBOMBELZOBIC T INCHETLIZEE2RDZ2DOHEH
%, {4250 FEETHHLZZI L,

. FEEBEMUOEH AT, ELWEXEERIERI N, Iy, CHEBEOH
NFERLFITTH L,

CEBC C HZHTRELROBEYREL 1 DEY, ETEARIN,
7 care - hope 77 intention

I  experiment #  fear

 AXORAFCBS LTEHTLIHDERDT ~F NS TRTEY, B TE

ATRE W, |

7 FERFT zaRMEICHET. ARLEZZENH o7z, TOARH, #F
BENF T AFEMENGELD EHBL TNBE I EIZDNT, BEMIZ
B, Buladitz L Tt<nk,.

1 FFEIHz->EALLHINBRZ, LIFLIE, FEE2TLKAEMHL
=i, Z<OBE, TORKFTFONAM-E, Lal, FFL HA
BEMEFNDENSHMNSZDZ LEERIMEFICES AT,

U XEIIBITLEENIEC THF DN 7T DIZELL 52 & WS M
FE, HRCBWTHOLWSNTNWSF 2 IEORHETH 5,

I THITEROLWENOHFAIIBNT, EFITVLOHHEEL T, 28
EBHORB N, HFEHRITIDIENTES,

A BBREEOMIEIIIC L WATHD, EFZIBMRIRIENTER
Mmofz, BIRIZES =9I, EFERMEOREGEZ TRT 208N/ H -
7z
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ROEXL EGH, UWTFOEREICEZ2Z 0, 128, *DDNTNDERITDN

Tid, XKOEF) ZZRL2I N,

ERFEDRBIfR L, B#E L TWEEA,
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EEHEDORERE, BRELTHEEA,
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EEHEDORERE, BRELTHEEA,

88 : Roger Dooley (2011) Brainfluence: 100 Ways te Persuade and

Coenvince Censumers with Neuremarketing, pp.165-168, Wiley. — &Rk

(E)
potent : I DH S
attention-getting : {EEZ U<
copywriter : JE—51 4 —
Duke : 72— K*¥
hardwired : £ N DD o7z
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Predictably Irrational : (Zf4%) PHEEBVICAGH
Hershey's Kiss : (&% @] - @) /\—*‘/H@#—X.Jf'a |
Lindt chocolate truffle : ({23 @] - &%) Y > YOFaakUar
confection : ¥

cent : (7 AU OWEEHA) 2 b

dramatically : BIR9IZ

bargain-priced : Brffi, /N—4 ik

elimination : HEFR

aversion : HLY, BHRE

hunter-gatherer : FFHFIVER

proverbial : Z&HED

gorge on : 255 < B3

Amazon.com : ({R¥£) 7V

marketer : X —/47 7 1 T HYE

franc : (75 > AQIHBEEKEN) 75 >

slash : KIEEIZHES T

inappropriate : R

. Choose the correct answer regarding the impact of “free” and “almost
free” on consumers.

7  “Free” is more effective than “almost free.”

1  “Almost free” is more effective than “free.”

7 “Free” and “almost free” are equally effective.
I

Neither “free” nor “almost free” is effective.

. Choose a preposition from the following options to fill in the blanks
(A ), ( B ),and ( C ) in the passage. Also, each preposition
can only be used once.

7 with 1 for 7 on I of F to
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3. What does the underlined phrase (D) “the two” refer to in the passage?
Choose the correct answer from the following options.
7 free /‘one cent 4 free / 14 cents
¥J one cent / one franc I free / one franc

# 20 cents / one franc

4. “free” ZHNWAE I EMABYZRFEIZDONT, ZXOFZEFHWTHELARS
W, 728, BB free” DERLED TINTHEBICRLU THEAT S Z
&:O

5. AXDODHBFIRS L TARTHHDERDT ~AMETXNTHY, LB TS

ATEE N,

7 tfree” OFIRIL, EABRGHNEEFRIIIRETLSHDOL0ENT
H %,

14 FRFaasFaabUaTdEHOWEEREICOE2EBROKRIIE
LTHD, “free” DIRVELCBRNBENLSHD I LERL TS,

T “free” ZHOHBOVEDEL T, WLADMICBWTHEERS 2 &%
Fons,

I “free”" THTINVEEMT S E, FICANLZEL S DOAMERNIZE DR
mEEATINRT<ELDT, 2FNRERMREKETES0]H
HNRH 5.

F TRV, BREEIIC free” ERWEF ¥ X2 EEMBLEZTRT
DETED LITZRBICHEMSE S ENTER,
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Read the following carefully. Write your answer in English in 120-150

words.

Politics refers to activities that involve decision-making in groups,
including communities, schools, companies, governments, and so on.
Therefore, politics is closely related to our lives. However, it is said that many
young people in Japan are not interested in politics. Some think politics is
boring and heavy; some believe it is essential, but they lack trust in the
government. Many young people stay pessimistic* and passive when it comes

to political topics.

There are many reasons why young people tend to be reluctant and
indifferent™ about politics. What is one major reason for this, and what can be

done to improve this situation?

In one or two short paragraphs, please include the following:

(1) ONE major reason that you think young Japanese people tend not to be
interested in politics.

(2) Based on your answer to (1), what can be done to attract more young

people to participate in politics?
Make sure to use details or examples to explain your opinions clearly.
NOTE:
pessimistic: if you are pessimistic about something, you don’t feel positive or

hopeful about it.

indifferent: if you are indifferent about something, you don’t care about it.

— 16 — OM3(750-—49)





