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Read the topic below carefully. Write your answer in English in 120 - 150

words.

Doctor Patrick Quinlan, the former director of QOchsner Health System in
Louisiana (USA), introduced two simple but very successful rules to improve
patient satisfaction in his hospital.

—Rule 1: make eye contact and smile when you are 3 meters away from
people.
—Rule 2: say “hello” when you are 1. 5 meters away from people.

The success of these simple rules confirm research on the impact of
politeness and respect on an organization’s performance. Explain in detail
what rule or rules connected to politeness and respect you would like to

introduce in your school or club in order to improve its atmosphere.
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